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Our Journey
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Phase 1
Is there a there there?

Phase 2
Who is most interested?

Phase 3
How do we position 

ourselves?

? ? ?
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A Fraternal Brand

Key Takeaway

Is There A There There?
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A Fraternal Brand

Key Takeaway

Who Is Most Interested?
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A Fraternal Brand

Key Takeaway

How Do We Position Ourselves?
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A Fraternal Brand

Key Takeaway

https://fraternalalliance.squarespace.com/fraternal-brand-users-group-pagehttps://www.fraternalalliance.org/branding-education/

Where Are All These Assets?



Our Journey - Recap
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Phase 1
Is there a there there?

Phase 2
Who is most interested?

Phase 3
How do we position 

ourselves?

YES! Roughly 13 
million HH

(in 2017) 

In the &
(Community Plus Insurance)



A Few “Live” Case 
Examples



THE BIG QUESTION…



Q. How have these attitudes 
shifted in a post-pandemic 

environment?



A. Let’s discuss!



A Few Relevant Trends
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INSIGHTS

Be Careful What You Wish For - Mortality Is Now A Dinner Table Conversation

Who and How People Trust Is Changing - An Increasingly Polarized Attitudinal Environment

The Great “Reprioritization”- Purpose and Social Good More Important Than Ever 

Social Anxiety - Burning Up On Re-Entry  

Post-Pandemic Realities:



+ Overall Messaging?
+ Target Characteristics?
+ Refreshed/Repositioned Offerings?
+ Implementation Considerations?
+ What Else?

What Do You Want To Know? 
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Relevance…More, Less or The Same?

Your Curiosities



LET US “NOODLE” :) 




	Reinventing The �Fraternal Brand
	Our Journey
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Our Journey - Recap
	A Few “Live” Case Examples
	THE BIG QUESTION…
	Q. How have these attitudes shifted in a post-pandemic environment?
	A. Let’s discuss!
	A Few Relevant Trends
	What Do You Want To Know? 
	LET US “NOODLE” :) 
	Slide Number 15

