
Fraternal What? 
Communicating the fraternal model



Our Experts:

• Maria Gaulin
Advocacy and Policy Research Lead, Government Affairs Thrivent

• Tim Saccoccia
Vice President of Public Policy
Knights of Columbus

• Sharon Snawerdt
Corporate Communications Manager
Modern Woodmen of America



What’s in a Name?

• Modern Woodmen, Knights, Thrivent 
• Historic names, modern services

• Fraternal translations

• Internal vs external communications



Shared Assets: Outreach Video



Who We Are: Thrivent 



Who We Are: Modern Woodmen



Who We Are: Knights of Columbus



Building Relationships

• Starting the conversation

• Setting your targets

• “Show don’t tell” to share the fraternal story

• Real-life examples of what works



Communicating with Policymakers

• Explaining “fraternal”

• Connecting financial with community service

• Make the district connection

• Tips and tricks for effective storytelling



Thrivent:
Selecting 

State
Stats



Modern 
Woodmen:
Selecting

Stats



Thrivent:
National 



Membership Growth

• It’s everyone’s job!

• Communicating “fraternal” to prospects

• The agent connection

• Getting every department involved



Final Thoughts - Q&A

• What has changed the most about fraternal storytelling since 
you entered the industry? What are you most excited about?

• What advice would you give to a comms professional who is 
newer to the fraternal industry? 

• Open Q&A
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